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Design and Technology – Graphics Worksheet

BARE FACTS | Assessment

In this worksheet you will be asked to consider how some cosmetic and 
toiletry products are marketed using different graphic styles and packaging.

Deodorants
l  List all the reasons people use deodorants. Rate these reasons on a scale of 1-5 where 5 is the most 

important reason and 1 is the least important.

l  Remembering why people use deodorants, what styles and colours of packaging do you think are 
most appropriate? Would this vary according to the age group and gender buying the deodorant? 
If so, explain the differences.

l  Think about the wide variety of people who use deodorants. Choose 3 groupings and for each, say what 
size and style of font you think would work best to attract buyers of this age group and gender.

l	 	Draw	a	template	for	the	packaging	you	would	recommend	a	company	to	use	to	launch	a	new	deodorant	
targeted at teenage boys.

Hair
l  Write down all the hair styling products you can think of; and for each product describe the typical user of 

the product in terms of their age, gender, lifestyle and what they expect of the product. For each of your 
product user descriptions, write down 3 words to explain the packaging that might appeal to this group. 
You may want to lay out your answers in a table as shown below.

Hair Styling Product Description	of	Typical	
User of Product Packaging Requirements

e.g. Hair gel Teenage boys with short hair… Young
Masculine
Functional

Skin
l  Sophie suffers from eczema and has been told to use a face wash that is designed for her sensitive 

skin. The packaging for this product does not encourage Sophie to want to use it. Write a new design 
specification	and	sketch	your	ideas	for	a	more	inspiring	package	for	the	face	wash.	Remember	to	
include the name of the product and the instructions for use on the packaging. 

Foundation
l  Why do you think more women than men use foundation?

l	 	You	have	been	asked	to	market	a	new	foundation	for	men.	Draw	the	images	and	write	the	text	for	
an advert you would place in a men’s magazine to persuade men to buy the product.

Teeth
l  Toothpaste is an example of a toiletry that is used by almost everyone; why do you think it is so widely 

used?	How	does	the	packaging	reflect	the	fact	that	it	has	to	appeal	to	so	many	different	people?




